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(Chris Rose, pub Greenpeace 1998) 



After the 1995 ‘Brent Spar’ campaign, Greenpeace ran a series of ‘carbon 
frontier’ campaigns challenging fossil fuel development  on grounds of the 
‘Carbon Logic’.   In other words that there was already too much carbon 
pollution in the atmosphere  + too many ‘reserves’ of oil, coal and gas already 
identified, to allow the ‘reserves’ to be burnt safely.  Hence converting more 
‘resources’ to ‘reserves’ (what ‘exploration’ does) was wrong and immoral. 
 
One of these campaigns was the Atlantic Frontier (others in Australia and 
Alaska).  This is described in Ch 9 of the book The Turning of the Spar. 
 
At this time oil companies like Shell and BP were rethinking their futures – as 
energy rather than oil companies.  The Greenpeace campaign played on and 
largely catalaysed this dyamic.  Subsequently governments failed to capitalise 
on the moment and BP and Shell, like the rest, later withdrew from renewables 
investment. 
 
Because ROI on oil/gas/renewables investment is largely determined by tax 
policy, it was and is in the gift of governments to determine what oil/energy 
majors invest in.   
 
Chris Rose  chris@campaignstrategy.co.uk    



Occupation of Rockall (disputed territory) by Greenpeace, 
trying to send a message to the UN General Assembly Special 
Session on the environment June 1997, by opposing oil 
development on climate grounds 


































